Getting in the Press

a) Writing a Press Release

One of the best ways to promote your fundraising or social action activities and help raise awareness about Progressio’s work and ICS at the same time is to contact your local paper and let them know what you’ve been up to and why!

Find the editorial contacts by looking at the inside front page of the newspaper or by looking at newspaper’s website and the ‘contact us’ page. You should e-mail either the ‘editor’ or ‘newsdesk’.

In the e-mail, introduce yourself and then copy and paste the press release below, putting the title in bold. At the end of the press release you should write ENDS and then put a couple of contact details in case the editor would like more information or needs to verify something, so just put your e-mail and mobile number. Make sure you put a caption to go with a photo you attach.

Writing a good press release isn’t hard but it can take time to make sure it will be as effective as possible and that the editor of the local paper will want to include it. 

Try to keep it simple and free of jargon (so a maximum of 1 side of A4).

Good press release should follow this format:

A GOOD HEADLINE – this doesn’t have to be something super catchy, it can just tell the basic facts, or be a quote from you or someone who has supported your fundraising or event.

…………………………………………………………………………………………………………………………………………………….…………………………………………………………………

Eg; “I never thought I’d be able to run 10k” or “Local school girl gives her opinion to MPs”

MOST IMPORTANT NEWS – What is the story in one or two lines? 

So, here you tell the journalist WHO, WHAT, WHEN, WHERE & WHY, succinctly and clearly. 
For example, Joe Bloggs (WHO) has just returned from XXXX (WHERE) this weekend (WHEN), having spent 3 months volunteering with other young people on an exciting new project (WHAT) which helped further women’s rights (WHY). 

…………………………………………………………………………………………………………………………………………………….………………………………………………………………………………………………………………………………………………………………………………

OTHER INTERESTING NEWS – When you went overseas, was it your first time volunteering, is this part of something bigger – like a wider campaign?

…………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………

LEAST important news – extra details that may be picked up on but aren’t essential to the story.

…………………………………………………………………………………………………………………………………………………….…………………………………………………………………………………………………………………………………………………

ENDS

For further information please feel free to get in touch with Lucy our Communications officer at Progressio: esther@progressio.org.uk
Each time you prepare a press release, please send us a copy so we can look out for it in the local media too. 

Why not have a go at filling in one or two line beneath each of these headings?

Lastly, send a nice photo! 

It is often a good idea to follow up your press release with a phone call. Don’t be put off, local papers love hearing from local people and are usually really receptive to good news stories. You phone call can be really informal – just checking to see if they got your e-mail….? Sometimes including an attachment means that your email will be marked as Spam, so if you can’t send the photo via a weblink, make sure it’s arrived when you call up. 

b) Radio

You can also consider local radio stations by using exactly the same information but instead of sending it as a press release, ask whether the radio station would be interested in interviewing you about your fundraising activities. Be prepared to be flexible – it could mean going into the radio’s studio early or late and it could even be live. Don’t panic – you know what you’ve been doing and where you’re going, that’s all they’ll ask! Alternatively you could be asked to be asked for a recorded interview over the phone, don’t be afraid to ask about the possibility of this if you’re uncomfortable with going to the studio or doing a live interview.

